I. Introduction
A Green Bank is an ethical bank, a socially responsible bank and a sustainable bank. Green Banking is providing innovative green products and support activities that are not hazardous to the environment and help conserve the environment. Green Banking has a role to safeguard the planet from unusual weather patterns, rising greenhouse gas, and declining air quality, with the aim of ensuring economic growth which is sustainable. Bangladesh Bank is the first central bank in the world which has taken real initiatives, according to a definite agenda in its vision and mission to play a specific role in Green Banking by taking responsibility in safeguarding the planet from unusual weather patterns, rising greenhouse gas and declining air quality Green Banking is not limited only to in-house green activities, but extends to facilitating Green financing. Green financing through due diligence checklists under Environmental Risk Management (ERM) Guidelines is not intended to squeeze investment; rather it is for sustainable finance. Green financing under Green Banking activities can make a great contribution to the transition to resource efficient and low carbon industries, i.e. green industry and green economy in general. A Green Economy can be thought of as an alternative vision for growth and development; one that can generate growth and improvements in people"s lives in ways consistent with sustainable development. A Green Economy promotes a triple bottom line: sustaining and advancing economic, environmental and social well-being.
II.
Literature Review "Green banking is generally defined as promoting environmentally friendly practices that aid customers in reducing their carbon footprint through their banking operation activities. These practices include such things as online banking, statements, bill payments, and account opening. Banks also invest in internal initiatives to reduce their own carbon footprint" (Schmidheiny and Zorraquin 1996). While green banking is not yet a key reason for most customers to select one financial institution over another, customer demands and greater environmental awareness are driving a number of financial institutions to go green (Nigamananda Biswas, 2011) . The factors like customer demand and environmental awareness are also influencing Bangladeshi Banks to adopt more environmentally friendly business policies. However, the effect of green banking on variables such as image has not yet been examined. Chang and Fong (2010) do in fact examine the notion of GBI, but only as a driver of satisfaction and loyalty, not as a result of green banking activities. According to their survey on consumers who had the experience of purchasing green or environmental products in Taiwan, a green corporate image exerts a positive effect on green customer satisfaction and green customer loyalty. On the other hand, Chen (2010) suggests that companies develop green banking in order to comply with environmental pressures, obtain competitive advantages, improve corporate image, seek new market opportunities and enhance their product value. However, Chen (2010) does not actually test the relationship between green banking and green image. Moreover, his study is not related to the banking sector but to information technology products.
Hartmann; Ibáñez; and Sainz (2005) relate green banking to green image by testing the green branding effects on attitudes towards the brand. They support that a well-implemented green positioning strategy can lead to more favorable perceptions of the brand, indicating a positive relationship between green marketing and green image. However, their research is limited to an experimental online setting. Bangladesh Bank has undertaken different steps to make green banking a reality. "Bangladesh Bank has launched the Tk 2.0 billion Green Banking Refinance Scheme in August 3, 2009 to fund renewable energy projects in the country that has been reeling under chronic power cut" (www.thefinancialexpress-bd.com). According to Bangladesh Bank, "People are not aware of our green financing fund. They even do not know from where it is available. This is mainly responsible for the poor disbursement. Another initiative that Bangladesh Bank has taken is about the interest rate related to green banking loan. "Bangladesh Bank (BB) has increased the interest rate for green banking aiming to encourage the commercial banks to strengthen disbursement of the loan under its refinance scheme, officials said" (www.thefinancialexpress-bd.com).
Despite the factors like customer demand and environmental awareness, there are some other factors that influence banks to implement green banking. Cost saving is one of the important benefits of green banking (Heim and Zenklusen 2005) . In few cases the environmental management system resulted in lower risk, greater environmental stewardship and increase in operating profit (Jeucken, 2001 ). In future, market will reward those industries or the companies, which emerge as the efficient users of the energy and raw materials and will penalize the less efficient one. Further, the investors in the stock market are equally aware of environmental pollution and would take a stand against those industries/institutions that do not comply with pollution norms (Gupta, 2003; Goldar, 2007) . According to Nigamananda (2011) " Some other benefits of green banking are: It will rationalize the paper use by giving free access to do all the banking transactions through Internet Banking, SMS Banking, Phone Banking and ATM Banking. Free Electronic Bill Payment Services and E-Remit services for remitting funds to the customers' home country. This is a unique service. 
Bangladesh Bank's Green Activities Other than

Incorporation of Environmental Risk in Core Risk Management (CRM)
Environmental risk is not a part of credit risk, but it is a facilitating element of credit risk when it is linked with the credit risk due to environmental condition/climate change. A strong credit risk graded project or business deal may be weakened by a high Environmental Risk Rating (EnvRR) because of high environmental risk therein. Environmental risk in this case has a greater impact over credit risk in the overall credit risk methodology. So, Bangladesh Bank is looking for incorporation of environmental risk in the Core Risk Management (CRM) that mandates considering EnvRR in the overall credit risk methodology, in order for the overall rating to do required justice to a project/business deal. Incorporation of environmental risk in CRM is also important for computation of adequate capital under Risk Based Capital Adequacy (RBCA) and the CAMELS rating under off-site supervision as well. Source: Bangladesh Bank Annual Report 2012
Online Banking
The following issues have been looked into for Online Banking.  A substantial portion of internal works of the bank is done through online banking system (through use of outlook, e-mail).  Access to online banking service for the customers is getting wider day by day.  Data on No. of branches with online coverage,  No. of accounts facilitated with internet, mobile/SMS banking etc.
The online banking scenario looks promising, wherein 3042 out of 7998 branches (38.03%) are equipped with online banking services. Thirty seven banks, mainly private and foreign commercial banks, are fully automated ensuring online banking services in each of their branches. 89.05% of the total branches of PCBs have been brought under online banking coverage. In the case of State Owned Commercial Banks (SCBs) 5.49% of their total branches have been brought under online banking coverage, with Sonali Bank having comparatively a better scenario having 9.08% online coverage. 
Green Banking Practices in Bangladesh
Source: Bangladesh Bank Annual Report 2012
Banks have started to concentrate on mobile/SMS banking and internet banking. It shows from the returns that 3.91% and 1.42% of the total number of accounts have been facilitated with mobile/SMS banking and internet banking respectively. 
Major Green Banking Activities at a Glance
IV. Conclusion
Banks already have entered into the second phase, having an implementation deadline (December 31, 2012) for Green Banking activities. Banks will need to concentrate on Sector Specific Environmental Policies. They need to formulate strategies to design specific policies for different environmental sensitive sectors. In view of the above context, banks are to concentrate on the following issues: Need to apply Green Banking and use ERM guideline in an efficient manner. Develop a culture within the organization based on environmental governance. Replicate global as well as local best practice. Share knowledge and technical knowhow with peer group"s further integration with Credit Risk Management in the overall Credit Risk methodology. Apply a quantitative approach for Environmental Risk Rating. Need to develop a database for technical assistance/issues Banks must take climate change and environmental consideration as a prior commitment in all their activities. They must be proactive in building internal resources and capacity to identify, appraise and close Sustainable Energy Finance (SEF) deals. It is expected that the banking sector will play an intermediary role between economic development and environmental protection and lead from the front towards a sustainable future of Bangladesh.
